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WELCOME HOME CAMPAIGN

Connect. Mentor. Support.
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Phase lll B PLAYGROUND ‘J:’ &\0‘ “All aspects of my life have changed for the better with
. Y Phase Il B ' the help from Hope Village volunteers. | believe it’s what
"o @ | ; a healthy, supportive family would look like!”

: GREENHOUSE -Hope Village Guest
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“l just needed someone to believe in
me and give me a chance.”
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BUILT WITH SUSTAINABILITY

The goal of this campaign is to fulfill Phase Ill of the plan that will financially
sustain Hope Village for years to come.

Hope Village will generate income as early as 2024 at 85% occupancy.

o S A J 2023-2024
\ ' 3 A : ( " e Construct four one-bedroom units & six 2 & 3 bedroom units (10 total units)
BIO—IN;c')INTg TION | " * Rental income of $53,450
- o 2025-2026

R
; e Construct six one-bedroom units & six 2 & 3 bedroom
units (22 total units)

e Rental income of $114,410
2027

e Constructsix 2 & 3 bedroom units (28 total units)
e Rental income of $162,020

Phase Il: Community

Development Block Grant Additional income provided by:

e Corporate/church donations

EEEN e Fundraising/special events

Phase llI: Capital Campaign

e Grants

RCU COURT

®* |nterestincome

¢ |ndividual donations

Artwork by

| The Need is Real. The Time is Now.

m HEIDI SCHREINER FINE ART
HeidiSchreiner.com




THE WELCOME HOME CAMPAIGN

When you are asked to give, please say, “YES, | want to be part of the
solution to bring hope to families and adults seeking housing needs.”

A PLEDGED GIFT

Payments on pledges can be paid over three years at the donors’
discretion. Pledges can be fulfilled by cash, check, commodities, or
appreciated property. Corporations often offer employee matching
gift programs.

Typically, pledge contribution installments may be made twice a

year. The Hope Village business office will send payment reminders
for set dates. You will receive tax-deductible gift receipts for each
payment made.

Mentoring is a key component of the Hope Village program. Pictured
are Hope Village guests and their mentors.

GET IN TOUCH

For more information about the Welcome Home campaign:
Website: hopevillagechippewafalls.org
Phone: Mike Cohoon at 715-210-5405
Email: director@hopevillagechippewafalls.org
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